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7 tips for healthy viral marketing campaigns

Eflorts sp sadd the word e:\'punt'nliully

BY TINA TRASTER

ANy UnG docsn't wormy
about getting the word
out about her company,
feopons.com, becsse
she figures her us

temers will do it for e They vt
the site to download frec O PO
for restaurants, shops and salons in
the East Vilkige, West Village and
the Lower East Side. Anad if the
deals are hot enough, users can be
counted on to dnseminate the news

*When customers download &

cuupan fur an 8-ocnt burger
or §8-cemt beer, we prompt
them o tell their friends
ahour it by forwarding the
coupon by e-mmall,” M. Ung
savs, “And they doy which
makes the woed kpﬂ.‘mi fant
and exponentially.”

Chalk up another victory for vi-
ral marketing—the Intermer’s ver-

PEDPLE

ol connections, 1o
) their products

guidance on bt get started,

sion of wosd of mouth—in
which companies ise thelr
customers, us well a8 ous-
tnmers’ social and busipess
m i e

11—1'-" R 1d. =une hd'!-ll. un-
dertanding i+ noeded to handle va-
ral marketing correctly. Hene's some

™i
Bulld an e-network.

S IOLCISTS SAY OVWENNE Il.l\ an
brvimiesliate netveork of ot least aghit
to 12 people, inclading family,
frencks and sesociates. A brmoader
netwiork can aumber m the Bun-
dreds o even thowsands. Tap into
them by placiog the company’s mes-
sagre on other people’s blogs, discus
won forame, tockal nrh.!.n-rk'mg sifes
and pocceses

Accountans at Eisner & Lubin
arc ."'fll-lﬁ Pﬂ!l.ll.lfd T mamniban
wwioliles on rrnljruir'iur ETWIIFR
l inkedin

*We are encouniging all of our
siifesanainals Do CREADe dn ACCcoaint un
l inked]n because it's @ great way (o
|'||lT UFLET llfﬂ‘ll'l'“'p'.‘\ e ot l'fu'li'
anid rexrait 1.11:'111.' wav Vicks Ri-
(bsse, dlimector of marketing ut i
Muonlisrtun-hased firm.

1
Convert customers into
marketers.

GIVE CLIENTE A EEARDN D fradas
along the business' mesage. Offer
thein an wentive, such 28 3 dis-
count coupor, to tell a friend. Offer
humorom electranie powstcands or
grecting cards thas carry the compa-
1wy's Jogo or URL.

O simiply offer such a good deal
or exceptional service that cus-
tomers will reflexively want 1o tell
others about 1

i b ]
kmmmmm.

soctAL menta sires like Faoehook,
gy aind YouTube are not just for
teens and college kids, These vast
social networks are optimal for gen-
erating; buzs about 2 coampany’s phi-

losophy, product lasunch or poad
dﬂfit'.

Businewses can ;'.lﬂ‘iup Ite i g
nlite communsty by sering up 3
commpany-specific page or by part
patmg on the londs of sites
which pmospective customens ox-
change mesapes wod information
On i M','*pa.r fage, Sweetrind
o, b Mandwstan involvied o globi)
community in helping to fine - tune
i inr by _uhhr‘ cuNOfCEs To
sbmig anid vone on artwork for the
packaming on i dark chocolate,
W tse socta] netvenr ks to invite
e l'l!':' i join the ‘nor,” " savs Sarah
s T
mastermimd  and  chief e
“Artisty from as far away a8 Serbia
uned Trady have sent o peeces of are.”

e
Make it interesting.

MESSAGES NEED 1o be nereel, eniter
taining of really wsetil 1o peomg
customers 16 pass them slong, Use
freshy, creatve, nteractive  ap
R[LRETS |la'- fu L4.|\I1I|1;' Pl."ll"l:":L" “r.n e
tred of Madieon "n'cr'.Lu.-'.;l-.'J.L
Humor b key o viral marketing
Ulse allursng headlines, and don't be
al vl v shii e R weacky contes
Spansor evenii.

I'.'Ju ||||'-||1.|‘l|l 1
Chens-bases] destgn Fivm Advan-
puaving S3A00 for 2

Laposs,

| Ejres l:un s 15
]ﬂt\lmhr;h cMmpany o crcatc &
snappy video showousing the Girm'
talents, The zm o to prenerate bots ol
buzz on Yoo Tube

"W wane 1o stand out and be nn-
L1 19 hli.- :‘L!' Caprres LAE L\ e 1o
e that visually i 30 secomds”

™S
Give them something to
chew on.

AN rrECTiIvE viral marketing cam

Firve, whn huas the anusual tithe of

pakgn must tapntn the passioss amd
mierests of 10 peet audsence. 1i's
imporiant w0 koow what deives o
vrrtan q!; W l-_‘;l'J.l'i".ul.' grop ! i it the
desire 10 be conl, 1o be first, to be
WO A% PITERY

All these thing can provide a
1_‘4'“{]{“' i |Ti.\'.'||r’|.}:1 tiw T'L*‘ LR P8 I“
soial discowveried of hip fashions,
reataurants sl weeful
health adwvice to as many foemds as
quickly as possthle. The trick i to
tiake saee that the conpanty s tlahe
becomer jrart of thase me SElZes

T1| II 1||Lll

e
Emuiate a classic.

FOLLOW THE rxamreir of fmee ¢
mail serviee Hotmail At the end of
cach messape sent by one of it mil
liows of customerns, the compuany
pasted o small note offering tree ac
counts and including o link o the
coppany; The move nomed every
member into o virmal “caener” of
INessage

One ol the lessons: Male sure
that every e-mail sent by dnyone st
the company oeludes s LRI

w7
Keep it simple.

VIRLSES SVHE .\1“'“:, ner Hl'”]”“'”.\
them bs an uncomplscated, straight-
f'nrw“h{]umt‘u

The mednmm that zomes o com
[I.'Hﬁ. § “'Jr‘l{'THL" WSy must hf
caay ko tramafes and ||.}I'|||. e &
matl, Web site, graphic, soltoare
downlogd. Make rLr marketing
message direet, und shorter b better

Anad disis’ forget tor aald = Tell &
Friend" links 1o prockict catubogs o
et ol nifer
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